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magine yourself in a place where the sun eases your wor-

ries away, the Caribbean Sea mists your body, and fragrant

flowers seduce your senses. All the while, your skin is
being detoxified, your chakras are being balanced and your
energy is finding new spirit. Enter the world of resort spas —
where you can enhance your vacation experience in new and
exciting ways.

A growing number of visitors to the Caribbean are making
their hotel selections based on spa amenities and facilities.
Travel agents are also capitalizing on this trend by offering
spa packages geared toward honeymooners, groups of
friends, families and even business colleagues. As a result,
the hospitality industry is designing extremely sophisticated
spas, in order to offer their guests the most exotic treatments
from around the world.

Lodging is a competitive business in the Caribbean. When
one hotel introduces a new feature, the others quickly attempt
to match it and, in some cases, even surpass it. In the past,
resorts with golf courses were the leading hotels in the
region. Now, however, a breathtaking course is not enough.
Golf resorts that include spas, fitness centers and a healthy
cuisine have serious advantages over others that don’t.
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A key element for a spa is a design that not only highlights
the beauty of its surroundings, but also makes it stand oul.
The Peter Island Resort and Spa does just that. With over
10,000-square-feet of space, it is one of the most hailed resort
spas in the Caribbean, as it blends today’s advanced spa tech-
nology with the beauty of its surroundings. Tim Peck, OBM
International’s CEO for Bermuda and the Caribbean, led our
team of architects, consultants and designers in its creation.

A major component of the Peter Island Spa project was
assessing the treatments that were going to be offered and
designing the spaces accordingly. For instance, oversized
massage rooms were necessary for couples and duo mas-
sages. Moreover, two outdoor- ‘bohios’ (treatment rooms)
were designed in such a way that, although they incorporate
the sounds and scents of the ocean in the treatments, they are
done in complete privacy.

If you are one of the few people who have not had the ‘spa
experience,” what are you waiting for? The next time you are
traveling, whether for business or pleasure, it is very likely
that your hotel will have an intriguing spa menu. Consider an
aromatic massage, a seaweed wrap or a mud facial, then you
too, will understand why spas are considered an essential ele-
ment for total guest satisfaction.

Debi Carson is the Senior Interior Designer of OBM
International’s British Virgin Islands Office.




DC: What are the current trends and innovations in treatments?
SK'MoreandeIeﬂaemdusttymgeanng itself toward cross-cultural
concepts, mchaseastmeetswest.Thsyarealsomeorporatmgkey
indigenous ingredients and local wisdom to create treat-
ments that are unique to that spa. Whatever the for-
mula, the secret is to offer the client a spa
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